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Abstract 
IR is the communication of information related to the 
company to the financial community. However, little 
research has been conducted so far to understand the role 
and importance of the IR function in different 
organizations. This study involves 31 Public Sector 
Undertakings (PSUs) in India including 11 financial and 
20 non-financial PSUs. A well-structured questionnaire 
was prepared to investigate IR practices and activities in 
PSUs and IR measurement and evaluation systems and to 
compare these with international evidence. The findings 
confirmed that IR is a relatively new phenomenon in 
India which has developed more rapidly in the US 
followed by the UK. The survey concluded that the IR 
function is of greater importance today than a decade 
back and the IR department is usually managed by 
Company Secretary in Indian PSUs. Communication 
with sell side analysts, fund managers and buy side 
analysts is of great importance. Further, different 
communication methods are used for providing 
information to shareholders and bondholders. Investor 
Relations Managers set annual goals for the IR process 
and use four criteria for evaluating its success: external 
indicators, relationship assessment, internal indicators 
and outreach assessment. The present work can be 
extended to other institutions including privately listed 
companies. 
Keywords: Investor Relations, PSUs, Valuation, 
Financial Institutions, Buy Side Analysts 
 
Introduction 
The Investor Relations (IR) area has caught much 
attention primarily due to corporate scandals that 
shook the US investment market. The collapse of 
the energy giant Enron is the largest bankruptcy 
and one of the most shocking failures in US 
corporate history. The financial scandals involving 
companies like ComROAD AG and EM.TV in 
Germany, Lernout and Hauspie Speech Products in 
Belgium and Royal Ahold in the Netherlands 
astonished the entire world. The Olympus scandal 
emerged as one of the biggest and longest-running 
loss-concealing arrangements in the history of 
corporate Japan. The prevalence of fraudulent 
accounting practices in Toshiba over the past few 
years culminated in a huge accounting scandal in 
2015. In the Indian context, the Sahara India 
Pariwar investor fraud case and Satyam Computer 
Services scandal are striking examples of 
unscrupulous practices adopted by some short-
sighted companies to deceive investors. 
 
The importance of Investor Relations (IR) research 
today is clearly evident. IR strives not only to 
enhance a single company’s valuation in the 
investment community but also to regain the trust 
of people in the model of corporate America by 
providing a platform for effective communication 
between companies and investors that helps build 
mutually beneficial relationships between them. 
The National Investor Relations Institute defines IR 
as “a strategic management responsibility that 
integrates finance, communication, marketing and 
securities law compliance to enable the most 
effective two-way communication between a 
company, the financial community and other 
constituencies, which ultimately contributes to a 
company’s securities achieving fair valuation”. 
 
IR plays a pivotal role in the communication of 
information related to the company to the financial 
community, analysts, investors and potential 
investors. As a vital ingredient of overall strategic 
management responsibility, IR can be perceived as 
a bridge between the company and the investor 
community, allowing them to reach a fairer 
valuation of the company’s share prices (Marston 
and Straker, 2001).  
 
The IR cell should be headed by a senior person 
designated as Head Investor Relations who should 
preferably have a financial background. It is 
recommended that the Investor Relations Officer 
(IRO) report to the Chief Financial Officer.   
 
The activities of the IR cell include: 
 Responding to requests from investors 
 
 Setting up periodic investor meetings with the 
senior management 
 
 Organizing an analyst meet at least once a year 
and getting the senior management to speak to 
analysts 
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 Tracking shareholder ownership and IR 
contacts with major and important 
shareholders 
 
IR is regarded as a relatively new phenomenon that 
has developed most rapidly in the US followed by 
the UK. Publically held companies collectively 
allocate burgeoning amounts of money every year 
to IR. However, little research has been carried out 
to study the effectiveness of this investment. Only a 
few studies have explored these aspects in the US 
and the UK while in Europe, negligible research 
work has been performed on this issue. In India, it 
is recommended that Central PSUs be committed to 
providing timely, transparent, accurate and 
consistent information to investors. But these are 
only guidelines and hence not strictly implemented. 
Also, PSUs allocate millions of dollars every year 
to IR. However, studies examining these important 
issues are virtually absent in India. The aim of this 
work is to bridge this gap in the literature. The 
present study seeks to address the following key 
questions: 
 What is the organizational structure of the IR 
function in PSUs? 
 
 What are the prominent activities and 
contributions of IR? 
 
 What are the important goals of IR? 
 
 What methods are employed for evaluating the 
IR process of the organizations? 
 
The study is divided into five sections including the 
present one. The second section involves a review 
of the relevant literature. The methodology 
employed in this work is structured in the third 
section. The survey findings of this study are 
discussed in the fourth section. The final section 
provides a summary and examines policy 
implications.  
A Brief Review of Literature 
According to a survey conducted by the National 
Investor Relations Institute (NIRI), only 16% of 
Fortune 500 companies had an Investor Relations 
(IR) Department in 1985 while in 1989, 56% of 
these companies claimed to have an IR 
Department. Marston (1993) used a postal 
questionnaire survey to examine the organization 
of the IR function in large UK quoted companies. 
Several studies indicate that the IR function is 
practiced in diverse ways depending on myriad 
factors such as the nature of the organization, the 
reporting structure of the IR department, the 
educational background of the IRO and his/her 
level of experience (Marston, 1996; Petersen and 
Martin, 1996). Holland (1997) performed a 
meticulous interview-based study of corporate 
communications. Barker (1998) interviewed fund 
managers, analysts and company finance directors 
to foster a better understanding of the informal 
market for information. An academic study by 
Deller (1998) documented IR practices on the 
internet in the US, the UK and Germany. Marston 
(2001) studied the importance of the IR function 
within the top 80 continental European companies 
by using a postal questionnaire. It was found that 
several companies within continental Europe had 
an established IR department which was either 
instituted as a separate department or attached to 
the finance director’s office. The IR function was 
considered to be of greater significance at that time 
than a decade ago by various executives within 
continental Europe. A study by Laskin (2006) 
found that the IR function is valued in large 
corporations with the most important IR related 
activities being organizing roadshows and 
conferences and responding to requests from 
shareholders, analysts or stockbrokers. The lack of 
resources assigned by organizations to the IR 
function and the complexity of regulatory 
requirements which IROs need to comply with 
were identified as key challenges faced by IROs. 
According to a survey of IROs at Fortune 500 
companies, demonstrating the importance and 
value of IR to the top management is a formidable 
challenge (Laskin, 2009). Laskin (2011) provided 
an initial step in evaluating the contribution of IR 
to an organization’s bottom line. Four major 
contributions were identified – securities valuation, 
trading volume, analyst coverage and relationship 
with the investment community. This theoretical 
overview served as a starting point for an empirical 
investigation organized as a Delphi panel wherein 
IROs from corporations and IR agencies were 
recruited to share their practical experiences and 
insights in response to the theoretically identified 
indicators of IR value. Some of the important 
conclusions that emerged from this process were: 
 The share prices primarily depend on the 
performance of the company and its 
business model. IR enhances the ability of 
investors to evaluate and understand the 
company 
 
 The liquidity aspect of IR contribution 
seems to be concerned more with 
establishing a broad institutional 
shareholder base than with actual day to 
day trading activities 
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 Developing connections between the 
management of companies and 
shareholders is an important aspect of IR 
 
 Ragas (2014) employed an online 
questionnaire to ascertain the opinions of 
the IRO members of NIRI on the subject 
of IR program measurement and 
evaluation. It was found that IROs employ 
four factors to measure program success: 
 External Assessment: measured change in 
company stock price, social media 
channels, valuation of company stock 
relative to peers, liquidity/trading volume 
in stock 
 
 Relationship Assessment: feedback from 
the financial community, relationship with 
the financial community, responsiveness 
to investor inquiries 
 
 Outreach Assessment: investor conference 
presentations, individual meetings with 
top shareholders, sell side analyst 
coverage quantity 
 
 Internal C-Suite Assessment: qualitative 
assessment by the C-suite, statistical 
methods like eigenvalues and percent of 
explained variance 
Data and Methodology 
A primary survey was carried out to collect the data 
for this study. A structured questionnaire was sent 
to the concerned Investor Relations Officers of 52 
Public Sector Undertakings (PSUs). These included 
both manufacturing and financial (banking) 
organizations. The survey tool is provided in 
Appendix 1. But no response was obtained from 
any of these organizations at this stage. Hence, it 
was decided to seek the required information from 
these organizations under the Right to Information 
(RTI) Act. Finally, 31 organizations (11 financial 
PSUs and 20 non-financial PSUs) sent appropriate 
responses. However, 1 non-financial PSU, 
Rashtriya Chemicals and Fertilizers Limited, 
doesn’t have IR function. Hence, the analysis 
presented in this work is based on 30 PSUs (The 
list can be found in Appendix 2).   
 
A well-structured questionnaire was prepared with 
a variety of questions to investigate different 
aspects of the IR function in these organizations 
such as IR practices and activities in the PSUs, IR 
measurement and evaluation systems etc. The 
questionnaire was an eclectic mix of certain 
Yes/No type questions, multiple choice questions 
and questions based on ranking different options on 
a quantitative scale. The validity of the survey 
questionnaire was checked. The responses received 
from the different organizations to each of these 
questions were analyzed. Pie charts and histograms 
were made to facilitate easy visualization of the 
results.  
Survey Findings 
The survey covers institutional and personal profile 
and issues relating to IR practices and activities 
undertaken by the sample institutions as well as the 
IR measurement and evaluation systems adopted 
by them. It was observed that all the PSUs in both 
financial and non-financial sectors considered in 
this study have an IR department except Rashtriya 
Chemicals and Fertilizers Limited. A distinction 
has been made in this work between financial and 
non-financial PSUs. The motivation behind doing 
so is to capture the different roles played by the IR 
department in these two kinds of PSUs. In financial 
PSUs, both assets and liabilities in the balance 
sheet are governed by investors and hence, a strong 
IR function is required. The situation is quite 
different in non-financial PSUs where the role of 
the IR department is comparatively less significant. 
 
It should be noted that all the percentages 
mentioned in this section have been calculated with 
respect to the number of organizations which 
provided a response to that particular question in 
the survey. The findings of IR activities and 
practices in the PSUs from this survey have been 
compared with those from the survey of the top 47 
European Companies conducted by Claire Marston 
and Michelle Straker. 
 
Another comparison has been done with the survey 
of 384 IROs of US Companies who are members of 
the National Investor Relations Institute (NIRI), the 
world’s largest investor association, with respect to 
important aspects of Investor Relations 
measurement and evaluation systems. 
 
80% of the companies surveyed in this work 
provided information about the importance 
assigned by them to the IR function. It can be 
observed from Error! Reference source not 
found. that IR occupies a key position in most 
(about 79%) of these companies. This includes 
82.5% of the financial sector organizations and 
77.8% of the non-financial sector organizations. 
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95% of the top European companies have a 
separate IR department, thus highlighting the 
importance of the IR function. 
 
As illustrated in Figure 1, only 9% of the financial 
sector companies have a separate IR department 
run by Senior Vice President position. In another 
9% of the companies, IR is run by financial 
departments whereas in a whopping 82% of the 
companies, IR is either managed by Company 
Secretary under company secretariat department or 
in certain cases, by other departments like 
merchant banking division, board and corporate 
affairs, financial management and accounts 
department. However, the situation is quite 
different in non-financial sector companies where 
IR is managed by Company Secretary in 72% of 
the cases and by finance division in 28% of the 
cases. 
 
 
 
Separate department run by senior vice president
By communications department
By separate department in finance division
By corporate and project finance department
Any other
9%
0%
9%
0%
82%
Position of the Investor Relations Function in Financial Organizations
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Figure 1: Position of the Investor Relations Function in Financial and Non-Financial Organizations 
As depicted in Figure 2, in 46% of the total 
respondents (companies), Company Secretary is in-
charge of the IR department. This role is played by 
Director Finance in 29% of the organizations and 
in the remaining companies, this position is 
assigned to CFO, Head Investor Relations or 
Senior Vice President of Investor and Credit 
Relations. 
In the financial sector, Company Secretary 
supervises the IR function in 37% of the cases 
while this responsibility is assigned to Head 
Investor Relations in 27% of the companies. This 
function is performed by CFO in 18% of the 
financial sector organizations. In the non-financial 
sector, the IR function is supervised by Company 
Secretary in 56% of the companies, by Director 
Finance in 39% of the organizations and by Head 
Investor Relations in the remaining cases. 
 
 
Separate department run by senior vice president
By communications department
By separate department in finance division
By corporate and project finance department
Any other
0%
0%
28%
0%
72%
Position of the Investor Relations Function in Non-Financial Organizations
Separate department run by senior vice president
By communications department
By separate department in finance division
By corporate and project finance department
Any other
3%
0%
21%
0%
76%
Position of the Investor Relations Function in both Financial and Non-
Financial Organizations
Company secretary
CFO and Compliance Officer
Director Investor Relations
Director Finance
Head Investor Relations
Head Public Relations
Investor Relations Officer
Senior Vice-President-Head of Investor and Credit Relations
37%
18%
0%
9%
27%
0%
0%
9%
In-charge of the Investor Relations Function in Financial Organizations
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Figure 2: In-charge of the Investor Relations Function in Financial and Non-Financial Organizations  
 
In the case of European companies, 87% have a 
separate Investor Relations Officer or Financial 
Relations Consultant as they consider IR as an 
important area worthy of special staff. 
 
As shown in Figure 3, in 72% of the companies 
surveyed in this work, the IR department has been 
functioning for more than 10 years. In 21% of the 
organizations, the IR department has been in place 
for 5 – 10 years while in the remaining companies, 
the IR department is relatively new (less than 5 
years old). If the financial and non-financial sector 
companies are analyzed separately, a similar trend 
is observed in the non-financial sector while in the 
financial sector, the IR department has been in 
place for more than 5 years in all the companies 
included in this study. This potentially indicates 
that the IR Department concept was conceived 
earlier in the financial sector compared to the non-
financial sector.  
 
Company secretary
CFO and Compliance Officer
Director Investor Relations
Director Finance
Head Investor Relations
Head Public Relations
Investor Relations Officer
Senior Vice-President-Head of Investor and Credit Relations
56%
0%
0%
39%
5%
0%
0%
0%
In-charge of the Investor Relations Function in Non-Financial Organizations
Company secretary
CFO and Compliance Officer
Director Investor Relations
Director Finance
Head Investor Relations
Head Public Relations
Investor Relations Officer
Senior Vice-President-Head of Investor and Credit Relations
46%
7%
0%
29%
14%
0%
0%
4%
In-charge of the Investor Relations Function in both Financial and Non-Financial 
Organizations
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Figure 3: Duration of the Investor Relations Function in Financial and Non-Financial Organizations 
 
In the case of European companies, only 17% had 
an established IR department more than 10 years 
ago. 61% of the companies have established their 
IR department in the last 4-10 years. Thus, it can be 
inferred that in general, these companies realized 
the importance of IR later as compared to the 
Indian PSUs included in this study.  
 
It can be observed from Figure 4 that the important 
IR activities undertaken by the organizations 
considered in this study include responding to 
requests from investors (84% of the companies), 
maintaining relationships with shareholders, 
bondholders, financial institutions and bankers 
(72% of the organizations) and providing 
information about the company to investors and 
making an effort to adjust funding policy in line 
with the wishes of investors (60% of the 
companies).  
 
0%
30%
70%
Duration of the Investor Relations Function in Financial 
Organizations
Less than 5 years 5-10 years More than 10 years
11%
17%
72%
Duration of the Investor Relations Function in Non-Financial 
Organizations
Less than 5 years 5-10 years More than 10 years
7%
21%
72%
Duration of the Investor Relations Function in both Financial 
and Non-Financial Organizations
Less than 5 years 5-10 years More than 10 years
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Figure 4: Major Investor Relations Activities undertaken by Financial and Non-Financial Organizations 
 
In financial organizations, almost all the 
respondents mentioned that responding to requests 
from investors and providing information about the 
company to investors are the major IR activities 
performed by them. In the non-financial sector 
organizations, the most important IR activities are 
maintaining relationships with shareholders, 
financial institutions and bankers and responding to 
requests from investors. 
 
Maintaining relationships with shareholders, bondholders, financial
institutions and bankers
Communication with sell side analysts
Communications with fund managers and buy side analysts
Responding to requests from investors
Providing information about the company to investors and making an effort
to adjust funding policy in line with the wishes of investors
50%
37.50%
62.50%
100%
100%
Major Investor Relations Activities undertaken by Financial Organizations
Maintaining relationships with shareholders, bondholders, financial
institutions and bankers
Communication with sell side analysts
Communications with fund managers and buy side analysts
Responding to requests from investors
Providing information about the company to investors and making
an effort to adjust funding policy in line with the wishes of investors
82%
23.50%
35%
76%
41%
Major Investor Relations Activities undertaken by Non-Financial Organizations
Maintaining relationships with shareholders, bondholders, financial
institutions and bankers
Communication with sell side analysts
Communications with fund managers and buy side analysts
Responding to requests from investors
Providing information about the company to investors and making an
effort to adjust funding policy in line with the wishes of investors
72%
28%
44%
84%
60%
Major Investor Relations Activities undertaken by both Financial and Non-
Financial Organizations
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The key communication methods used by financial 
and non-financial organizations for providing 
information to buy side and sell side analysts 
include holding meetings for delegates from 
different organizations, answering telephone 
queries, providing information through email or on 
the internet and providing periodic business and 
financial reports. Organizing and participating in 
conferences and organizing plant and site visits are 
considered to be of least importance in both cases.  
 
The survey of European companies indicates that 
similar communication methods are being used for 
providing information to buy side and sell side 
analysts in these organizations as well. 
 
The communication technique most widely utilized 
by different organizations for distributing 
information to debtholders, shareholders, bankers 
and financial institutions is providing information 
about the company through periodic reports. Other 
important methods used for accomplishing this 
objective include providing information on the 
internet and via email, responding to requests from 
investors, banks and financial institutions, 
responding to telephone queries and disseminating 
press releases. 
 
It is interesting to note that IR is practiced as a 
strategic proactive function in all the financial 
organizations and in 80% of the non-financial 
organizations included in this study. Also, specific 
goals and objectives are set for the IR program in 
all the financial organizations included in this 
work. However, the same is true for only 73% of 
the non-financial sector organizations.  
 
Regarding the setting of goals and objectives, 
similar trends are observed in the case of NIRI 
companies. 
 
As can be seen from Figure 5, in the financial 
sector, the primary goals and objectives of the 
organizations regarding the IR program are having 
better and more transparent investor 
communications (71% of the companies), giving 
feedback to the top management (57% of the 
organizations) and interacting with mass media 
(56% of the firms). In the non-financial sector, 
having better and more transparent investor 
communications is a key goal of 92% of the 
organizations.  
 
 
 
Giving feedback to the top management
Working with industry analysts
Finding new, credible analysts
Interacting with mass media
Having better and more transparent investor
communications
Setting quality benchmarks for Investor Relations and
public relations
57.10%
42.80%
14.30%
55.50%
71.40%
42.80%
Goals and Objectives set by Financial Organizations
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Figure 5: Goals and Objectives set by Financial and Non-Financial Organizations 
 
Regarding the frequency of setting goals and objectives, it can be observed from Figure 7 that in most of the 
financial organizations, goals are set quarterly and in a few cases, annually. In non-financial organizations, 
roughly half of the companies set goals on an annual basis and half on a quarterly basis whereas in the case of 
NIRI companies, goals and objectives are typically set on an annual basis. 
 
 
 
Giving feedback to the top management
Working with industry analysts
Finding new, credible analysts
Interacting with mass media
Having better and more transparent investor
communications
Setting quality benchmarks for Investor Relations and
public relations
30.80%
15.30%
0%
7.68%
92.30%
7.68%
Goals and objectives set by Non-Financial Organizations
Every five
years
Annually
Six-monthly
Quarterly
0%
20%
0%
80%
Frequency of setting Goals and Objectives in the case of Financial 
Organizations
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The responses from the majority of the financial 
and non-financial organizations indicate that 
usually there is no separate budget allocation for 
the IR function. Even in cases where there is a 
separate annual IR budget, it is negligible as a 
percentage of the total sales turnover.  
 
About 50% of the organizations surveyed in this 
study provided insights into the criteria used by 
them to evaluate the success of the IR program. As 
depicted in Figure 7, internal assessment is used by 
the maximum number of organizations for this 
purpose followed by relationship assessment, 
external indicators and outreach assessment. 
Among the factors employed for external 
indicators, social media and financial news media 
coverage are the most popular while for 
relationship assessment, responsiveness to investor 
inquiries is the most widely used factor. 
 
 
Figure 7: Evaluation Methods used by Financial and Non-Financial Organizations for the Investor 
Relations Program 
Most of the NIRI companies use internal 
assessment as the main criterion followed by 
relationship assessment and outreach assessment 
for evaluating the success of the IR program. Less 
important as a gauge is “External market 
behavior”, including several financial indicators 
(like change in stock price, stock trading liquidity 
and valuation of stock relative to peers), news 
media coverage (both traditional and social media) 
and external recognition/industry awards. 
            
The frequency of media and press briefings is 
employed for outreach assessment by most of the 
organizations included in this study along with 
certain other factors such as the number of investor 
conferences and presentations, quantity and quality 
of coverage with sell side and buy side analysts etc. 
Every five
years
Annually
Six-monthly
Quarterly
0%
57.14%
0%
42.86%
Frequency of setting Goals and Objectives in the case of Non-
Financial Organizations
Internal Assessment
Outreach Assessment
Relationship Assessment
External Indicators
92.86%
50%
71.43%
64.29%
Evaluation Methods used by Financial and Non-Financial 
Organizations for the Investor Relations Program
Figure 6: Frequency of setting Goals and Objectives in the case of Financial and Non-
Financial Organizations 
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For internal assessment, regular briefings of IR 
functions to the company’s CEO and internal audit 
of IR performance are the methods preferred by the 
majority of these companies.   
 
Similar methods are used by NIRI companies for 
outreach assessment and internal assessment for 
measuring the success of the IR program.   
 
Summary and Conclusions 
The paper has provided an overview of the Investor 
Relations (IR) function in 31 Indian Public Sector 
Undertakings (PSUs) including 11 financial PSUs 
and 20 non-financial PSUs. Since 1 non-financial 
PSU does not have IR function, this study is based 
on 30 PSUs. It has been observed that the IR 
department is managed by Company Secretary in 
almost all PSUs.  The IR function has been 
performed for more than 10 years in the majority of 
these organizations. It has been found that 
responding to requests from investors and 
providing them information about the company are 
the key activities performed by the IR department. 
These functions play an integral role in helping the 
company maintain good relations with shareholders 
and bondholders. Communication methods used by 
companies for providing information to buy side 
and sell side analysts include holding meetings for 
small groups and delegates and organizing 
corporate presentations, road shows and 
conferences. Similar communication methods are 
employed for delivering information to 
debtholders, shareholders, bankers and financial 
institutions. These include providing information 
about the company through periodic reports, 
internet and email and responding to requests from 
investors.  Based on the results of this study, the 
goals and objectives of the IR department are 
usually set on a quarterly basis and primarily 
include achieving better and more transparent 
investor communications, setting quality 
benchmarks for IR and giving feedback to the top 
management. The success of the IR program is 
measured using external indicators, relationship 
assessment, internal indicators and outreach 
assessment. Internal assessment is the most popular 
criterion followed by relationship assessment, 
external indicators and outreach assessment for 
evaluating the success of the IR program. The 
relevant factors used by companies for this purpose 
are feedback from the financial community, 
number of individual meetings organized with 
large shareholders, frequency of media and press 
briefings, change in stock price etc. 
 
Many companies within Europe have an IR 
department that has been functioning for seven 
years on an average. These companies are creating 
their own IR departments within their organizations 
attached to the Finance Director office. Most of the 
executives within Europe are of the opinion that the 
IR function is of greater importance today than 10 
years back. Communication with sell side analysts, 
fund managers and buy side analysts is of great 
importance though certain methods are perceived 
to be of higher importance than others. The study 
suggests that electronic methods of communication 
(internet and email) are of moderate importance. 
 
As discussed above, the IR department plays a 
prominent role in several PSUs. However, 
presently, it is not mandatory for private sector 
companies to have an IR department. PSUs have 
significant accountability to the investors, 
shareholders and debtholders as they need to 
disclose their accounts annually. In contrast, 
private sector companies typically have very little 
accountability to the investors. In such a scenario, 
the need for a strong IR function becomes even 
more important in the case of private sector 
organizations as compared to PSUs. Recent 
corporate scams in India highlight the gravity of 
the situation and emphasize the dire need to extend 
the IR function to private sector organizations in 
order to protect the interests of investors and 
enhance accountability. 
 
This study is novel in the Indian context and can be 
extended to mutual fund and alternative investment 
fund companies which are directly associated with 
the funds of investors. It would be interesting to 
extend this study to pension funds and private 
sector banks as well. Such work could provide key 
insights for the development of the financial 
market. It would be important to develop an IR 
index to examine the improvement in functioning 
of these companies and study how well the 
interests of investors are protected.   
 
Future research efforts in this area should focus on 
extending the study sample to include a more 
diverse array of companies covering a wider range 
of activities. Also, the performance evaluation tools 
should be more comprehensive and the 
communication process should be deeper. 
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